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Sales — 2021 (1L milion)

Sales
2021

36,272 Growth fueled by
%> omni-channel capability

Sales
4Q 2021

%> 10,351

7,927

28,790

,{Gﬁ Online growth is here to stay

4Q 2020 4Q 2021

[ 3 ) MiGROS



Offline & Online Expansion

Number of Stores Online Service Stores
(Total) (Total)

Sales Area

%> 2,565 (K sgqm) %> 867

2,319

[ 4 } * 2020 figures include 30 stores abroad. Migros discontinued its international retail operations in 1Q 2021. MiGBOS



CAPEX (TL million)

% of Sales
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“ , “ Focusing on IT infrastructure &
Accelerated sfore expansion ,, fulfilment center automation ,,
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Market Share Evolution

Migros FMCG
Market Share Evolution (%)

-10 bps

p—p.

2020 2021 2020 2021

ETotal FMCG OModern FMCG

6 Source: Nielsen =
Note: FMCG: Fast Moving Consumer Goods, Modern and fotal FMCG market include all food-retail formats MiIiGROS






Consolidated Gross Profit (1w milion) Restated”

Gross Profit Gross Profit
4Q 2021 2021

%> 2,422

1,785

4Q 2020 4Q 2021

[ Margin  22.5% 23.4% ] [ Margin 23.5% 24.1% ]

Normalized Gross Profit** increase: 30.3% Normalized Gross Profit** increase: 24.4%

[ } * Online business expenses & in-store production expenditures were re-classified in Cost of Sales s
8 ** Normalized Gross Profitin 4Q 2020 and 2020 are calculated with current (actual) imputed interest rates as per IFRS accounting to neufralize the impact of interest M|GROS
rates in due date charges



Consolidated EBITDA (1L milion)

EBITDA EBITDA

(w/o IFRS 16) (w/o IFRS 16)
4Q 2021 2021

52 P 582 1 497 = 2148

EBITDA EBITDA
4Q 2021 2021

£ 810 ﬁ 3,055

599
4Q 2020 4Q 2021 2,311

5.6% 5.2% 5.9%

4.8%

Normalized EBITDA** increase:
22.6%

Normalized EBITDA** increase:
27.5%

4Q 2020 4Q 2021 2020

Asset divestitures Asset divestitures

dilution impact!:
5 bps

dilution impact':
11 bps

Margin 7.6% 7.8% Margin 8.0% 8.4%
Normalized EBITDA** increase: 20.3% Normalized EBITDA** increase: 19.0%

*The Company'’s EBITDA definition was amended, i.e. the ‘Termination Benefits Paid’ was removed from the calculation ;
[ 9 } ** Normalized EBITDA with current (actual) imputed interest rates as per IFRS accounting to neutralize the impact of interest rates in due date charges M'GROS
" Includes rental income revenues loss and increased rental expense in stores due to asset divestitures




Net Cash Position

Total Financial Debt*

(TL million)

3,839 E

2,974

2020

*w/o IFRS 16

Net Cash / EBITDA*

(TL million)

W 660

*w/o IFRS 16

No hard-currency

exposure

MiGROS
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Migros’ Online Ecosystem

MIGROSONE

fa\ - e 'fe"‘ab’aj naz v Brandium Macrocyt;kn;‘t::fi Tazeﬂ

macro Aonllne Simdi siparis verl Pers. 17:00-19:00. ‘da tiia gel al. DlreKt

Fast & Scheduled ccom

Delivery Scheduled Delivery
. SEBZE-MEYVE KUT;I‘JLS[E
MiGROS .y sanal |
sanalmarket | @ @ @
Fast & Scheduled M ey Hedyer”
Delivery
MiGROS
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Ultra Fast Delivery

MiGROS

Hepsi bir arada,tek uygulamada!

Non-food e-Commerce

Digital Platforms
®
trend\‘/zgl

hepsiburada

MiGROS



Migros’ Geographical Coverage in Online

49 LGS ~2,500 sku

cities Hemen 228 stores

Delivery within 20 mins

9 = +15,000 sku
macroaonline Highvend gourmet

70 stores

6 TAZC~ +3,000 sku
cities DireKt Fresh categories

«com .
Direct from farm to consumers

MiGROS 40,000 sku
sanalmarket 716

() MiGROS



Sales Contribution of Online Operations

2020

Online Sales
(TL billion)

2021

Online Share
in Total Sales
2021

(w/o tobacco & alcohol)

15.5%

il T .

e Merhaba, Tikla Gel Al
A Yilmaz v Brandium Macrocenter.. v

Simdi siparis ver! Pers.17:00-19:00. ‘da tikia gel al.

Reyonlan Gez v

llllllllllllllll

BIR HAFTALIK
SEBZE-MEYVE KUTUSU

MiGROS
sanal
market

@

Kuzu Kalem
Pirzola 400g Yetisti

MiGROS

Hepsi bir arada,tek uygulamada!

MiGROS



Food Focus

MiGROS

LELLET
MEYDANI

pizzaMi'c

wpnndan dilediin yere, tapga

Macroacenter

%L/\m;u[e

¢

MiGROS

SO\@k‘Lezzetleri
S —_

macroacenter M iG BOS



Technology & Innovation Focus

Supply Chain and Efficiency Solutions

Shelf replenishment with
image processing (Al)

RPA — Automating repetitive
tasks through algorithms

TARO Blockchain technology
in fresh categories

Semi-automated vehicle
for picking products

Self-Service Solutions

MIGROS B

7/24 vending machine
(piloting in 5 cities)

Self-service formats

KARGOPARK

0530300 13 00

Customer interaction Kargopark

platform Package delivery point
(Mep & Chatbot)

MiGROS



Focus With New Subsidiaries & Starfups

MiGROSONE

(MONE Y mimeda

=

PAKET TAMI

7

@miastarway

MiGROS

Al based influencer

Vehicle for logistics

MiGROS



Summarnry

Guidance

Meyve, Sebze £, Tavuk, Balk S0, Kahwaltilk

Meze, Hazx
mel Gu Finn, P
Temel Gida el Dok win, Pastane

Dondurma Atgtirmabik igecek

ma A4/
) g
= s
Kigisel Bakam, Anne, Bebek

Deterjan,
gzl Kozmetik
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Performance Summary 2021

Performance Taraet
Indicators 9

Expansion Program

(NurEber of NEW Siores)g 300+

Top-Line Sales Growth* 25.9% ~ 23% 26.0%
EBITDA Margin® 8.2% 8 — 8.5% 8.4%

(with IFRS 16 impact)

CAPEX TL 539 mn ~ TL 800 mn TL 969 mn

* Restated figures, excluding discontinued foreign operations

) MiGROS



2021 Underlying Performance

Domestic EBITDA Net Profit*

Net Sales .
Sales Growth Margin

TL 36,272 26.5% TL 359

in million in million

consolidated: 26.0%

[ 2 ] *includes TL 388 mn provision of Competition Authority’s monetary fine which was paid in February 2022 MlGBOS



2022 Guidance (Consolidated)

= fiil =!

Sales Growth EBITDA Margin Expansion Target

I I N

40-45% 200+

new stores

L2 ]

y?

CAPEX

MiGROS



Migros Sustainability Targets

By 2030 By 2030 By 2030

10% f 357

Reducing Water @ Reducing Greenhouse Gas
Consumption per sgm A Emission per sqm

f 35%

@ Reducing Electricity
Consumption per sqm

Base Year: 2019 Base Year: 2019 Base Year: 2019
Progress 2019- 2021: 15% Progress 2019- 2021: 32% Progress 2019- 2021: 19%
By 2030 By 2026
' 50% , 27-33%
% Reducing Food R Women Participation in

Waste (tones) Top Management
Base Year: 2018 Base Year: 2018

Progress 2018- 2021: 22% Progress 2018- 2021: 25%

2 MiGROS
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Migros at a Glance

TL 36.3 billion 40,470 1,500+ 49.18%

sales in 2021 employees suppliers free float

The only food retailer listed in BIST Sustainability Index for
8 years in a row

Included BIST Corporate Governance Index since 2015

MiGROS =3

- ; = Taze~
) SaRdlmarket HEMEDN macroaonline  Difekt

«COIN
-
| 2,565 stores in all 81 cities

9.7 million loyal households Money Card
15.5 million active cards

. pr—
MWy mimeda B e,
PAKET TAMXI

Turkey's biggest integrated meat-processing plant MIGET
62,000 tons production capacity @

MiGROS



Offline & Online — 2021

40 sgm - 3,500 sgm

3,500 sgm - 8,500 sgm

e

: i - \\

= __[E=———

4.1'5 ‘ﬂt'ba'ﬁ &
gt

PP W] "N L e

Supermarkets Hypermarkets
2,373 57
W
MM :
e S5MMiGROS
MiGROS jet

250 sgm — 2,000 sgm

macroacenter

I VR e
&l TRRELE 3 85T . ‘1 SRR

Macrocenter

110

macroacenter

200 sgm — 1,600 sgm

Wholesale

25

% MIGROS

0~ =TOPTAN=—

2,000 SKU - 40,000 SKU

=

867

MiGROS
sanalmarket
MiGROS Taze,
Direxkt

«Ccom

macroaonline

MiGROS



Store Portfolio

2,373

Supermarkets

57

Hypermarkets

110

Macrocenter

25

Wholesale

31 December 2020

31 December 2021

# of stores SaLezccl:trrr‘e)a # of stores St(:;lhe:;rne)a
gros 1,283 1,050 1,437 1,144
Migros Jet 865 179 936 196
5M 55 267 57 269
Wholesale 22 13 25 14
Macrocenter 64 44 110 56
Domestic Total 2,289 1,553.8 2,565 1,678.8
Ramstore* 30 26.6 - -
Grand Total 2,319 1,580.3 2,565 1,678.8

[ 26 } * As of 31 December 2021, our Company has no stores left abroad as the Company discontinued retail operations abroad in 1Q 2021

MiGROS



Net Sales
Cost of sales
Gross Profit
Operating Expenses
Other Operating Income / (Expense)
Operating Profit
Income / (Expense) from Investment activities
Operating Income Before Finance Income / (Expense)
Financial Income / (Expense)
Income/Loss Before Tax From Continuing Operations
Tax Income / (Expenses)
Deferred Tax Income / (Expenses)
Net Profit / Loss from Continuing Operations
Net Profit / Loss Discontinued Operations
Net Profit / Loss
Net Profit / Loss - Non-controlling interest
Net Profit / Loss - Equity holders of parent

EBITDA
EBITDA (w/o IFRS 16 impact)
EBITDAR

28,790
-22,019
6,771
-5,390
-347
1,034
29
1,063
-1,283
-221]
-192

-404
-403
-403
2,311

1,497
2,783

36,272
-27,518
8,755
-6,768
-1,128
859
216
1,075
-849
225
-192
325
358

359
359
3,055

2,148
3,749



Current Assets
Non-current Assets

Total Assets

Current Liabilities
Non-current Liabilities
Total Liabilities

Equity

Total Liabilities and Equity

/7,331
8.047
15,378
10,403
4,942
15,345
33
15,378

8.704
9.397
18,100
13,109
4,455
17,564
536
18,100



Net Sales
Cost of sales
Gross Profit
Operating Expenses
Other Operating Income / (Expense)
Operating Profit
Income / (Expense) from Investment activities
Operating Income Before Financial Income / (Expense)
Financial Income / (Expense)
Income/Loss Before Tax From Continuing Operations
Tax Income / (Expenses)
Deferred Tax Income / (Expenses)
Net Profit / Loss from Continuing Operations
Net Profit / Loss Discontinued Operations
Net Profit / Loss
Net Profit / Loss - Non-confrolling interest
Net Profit / Loss - Equity holders of parent

EBITDA
EBITDA (w/o IFRS 16 impact)
EBITDAR

6,348
-4,762
1,586
-1,286
-66
235

-1
233
-377
-144
-32

43
-134
2
-132
0

-132

553
356
652

* Restated figures. Excluding discontinued North Macedonian operations

2020

6,906 7,610
-5,309 -5,806

1,597 1,804
1,298 -1,380
74 79
225 345
0 44
225 390
-330 -335
-105 55
44 -53

6 4
-143 -2
-1 1
-144 -1
0 0
-144 -2
531 628
337 421
624 779

7,927
-6,142
1,785
-1,427
-129
229
-14
215
-242
-27
-62
-36
-125

-125
-125
599

383
740

7,689
-5,790
1,899
-1,504
-138
258
212
4569
-228
241
-57

24
209

210
210
670

457
807

2021

8.415
-6,390
2,025
-1,612
-169
245

245
-235
10
-37
29

N OINOIN

446
826

9.817
-7,408
2,408
-1,736
-199
474

473
-259
214
-54
156
156
156
905

663
1,087

810
582
1,030



Cash Position & Leverage

(Total TL mn)
Cash & Cash Equivalents 3,236 3,635 3,236 3,635
TL 2,502 3,352 2,502 3,352
EUR 81 17 81 17
Financial Debt 3,839 2974 |} 6,775 6,083 |
TL 2,987 2,905 5,923 6,013
EUR 95 5* 95 5%
Net Cash (Net Debt) (604) 660 T (3,539) (2,448) T
EBITDA 1,497 2,148 2,311 3,055
Net Cash (Net Debt) / EBITDA (0.4)x 03x 1 (1.5)x (0.8)x 1

[ ' Includes capitalized costs of lease contracts over their maturity
30 }

* Our Company's foreign currency bank debt is nil since April 2021. This loan belongs to Ramstore Kazakhstan subsidiary and is consolidated.

MiGROS



Ownership Structure

Direct Shareholding Structure

Indirect Shareholding Structure

(*): Migros purchased its own shares due to the mergerin 2018 in accordance with relevant CMB legislation

AG Anadolu Grubu
Holding A.S.

100.00%

MH Perakendecilik
ve Ticaret A.S.

49.18%

Free Float Migros Ticaret A.$.*
49.18% 1.64%

Migros Ticaret
AS.

AG Anadolu Grubu
Holding A.S.

50.00%

Free Float
50.00%

Migros Ticaret
AS.

MiGROS
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Migros Better Future Plan

Better for our Better for Innovative Better for our Customers Better for our
World Transformation and Stakeholders Employees
f EXTENSIVE COMBAT \
AGAINST CLIMATE
CHANGE 4 ) SUPPORTING 4 EMPLOYEE N
Doing studies to measure INNOVATIVE HEALTHY LIVING DEVELOPMENT AND
and reduce our carbon AU To manage the quality TALENT MANAGEMENT
footorint. SUPPORTING ~ Toimplement CREATING and control processes GENDER To support the
Developing projects for THE CIRCULAR innovative practices SUSTAINABLE of products and EQUALITY AND personal and
the effective use of ECONOMY that Increase ECONOMIC VALUE services meticulously. EQUAL professional
water and energy Measuring our efficiency To create o Developing projects fo OPPORTUNITIES development of our
rESOUICes reducing ' and add convenience common value by promote a healthy life. 6 vt i employees, to
. reevEling aur ENCISPEES 10 e e including our harmony with manage their career
U afeursicleele e, stakeholders in our human rights in planning in a fair and
SUSTAINABLE AGRICULTURE waste to support : nts
AND FOOD CONSERVATION economy sustainable all our activities, transparent way.
: ; development to
To support sustainable To improve the :
agriculfure and production life cycle of our TRANSPARENT AND GEElB Wi iine LA LIAf A respect gender HEALTH AND SAFETY
9 X economic value, AWARENESS STUDIES and equality of
and protfect agriculture- own ko ol e by employment To carry out social tunit OF OUR EMPLOYEES
oriented biodiversity. branded INFORMATION and business responsibility Sl To work to protect
Making operational products. To ensure the SeEETEs we e the physical and
improvements, projects transparent, consistent create. activities for a better mental health of
and collaborations to and fast flow of product world and a sfrong our
reduce food waste contenf and society. employees.
throughout our value K information. j K j
\\ chain.

/

DECENT WORK AND HEALTH 5

GENDER PARTHERSHIPS
ECONOMIG GROWTH

EQUALITY 17 FORTHE GOALS el REDUCED PARTNERSHIPS

aoronc sz [ 10 Figtaces 17 FORTHE GOALS
-

5 GENDER
Equaumy

(=)

CLIMATE PARTNERSHIPS RESPINS! PARTNERSHIPS T
13 ACTION 17 Freconss B (7)o" 10 e
ANDPRODUGTION

ECONOMIG GROWTH IEQUALITIES

O .
|33 MiGROS




Waste Management & Biodiversity Conservation

L Combating Food Waste w [ Combating Plastic Waste ]

Day-end clearance on perishables: I| £ ilil Plastic bags: 59% ‘
—= 3,967 tons of food ¢‘='.

e Plastfic Initiative from the Business World

0

=D 211 tons less plastic ‘
Food Donation:
5.9 million meals &
GAP certified F&V: 1,126,452 tons
Leftovers to stray animals:
N
1,407 tons of food g’ 100% GAP certified poultry products

317 checkpoints

[ 34 ] MiGROS



Social Responsibility Efforts

PV

Family Clubs Aegean Forest Foundation Growing Healthy with Migros P&G - Turkey Special Olympics
167,000 members / 128 different 554,148 sapling donation F2f Conscious shopping trainings 1o Committee Collaboration
trainings in 33 locations in 14 years 176,000 children. 206,313 views of the 6,538 special youngsters & children

project’s animated video

Respecting Food Proiect Ariel & Community Volunteers Fresh Leftovers to our four- Accessible‘Migrqs Project
12.8 mFi)IIion mgeols are dojno’red Foundation Collaboration legged Friends Project 283 Accessible Migros and
} ) in 4 years Cloth donation to 421,000 people 4,423 tons of food donation to Macrocenter stores

in 11 years stray animals in 7 years in 50 provinces



Disclaimer Statement

-

Migros Ticaret A.S. (the “Company”) has prepared this presentation for the sole purpose of providing information about its business, operations and financial resulis: - e 5

The infon in this presentation is subject o updating, revision and amendment. The information in this presentation, which includes certain information drawn from external sources, does not purport to be

C has not been independently verified. No reliance may be placed for any purpose whatsoever on the |nformo’r|on contained in this presentation or any assumpfion de as to its
~No répresentation or warranty, express or implied, is gmen by the Company, any of its subsidiaries or any of its advisers, o employees or agents, as to the accuracy, reliabil eteness o

ormartion or opinions contained in this presentation or in any revisiomof the presentation or of any other written or oralinferm or to be made available to any interested pa ’

€ case of fraud, no responsibility or liability is accepted (and all such liability is hereby excluded for any such information‘ore bility is accepted by any of them for any such information or

h should"no’r be relied upon) and no responisibility is accepted for any errors, misstatements in or omissions from fhis Pr any loss howsoever arising, directly or indirectly, from any use of this

gsentationor its con’rahe information and opinions contained in this document are provided as at the dat‘of this presen and are subject to change without noftice.

¢

To the extent available, the industry, market and competitive position data contained in this presentation comesfrom official or third party sources. Third party industry$ lications, studies and surveys generally state
that the data eenfained therein have been obtained from sources believed fo be reliable, b ‘that there i arantee of the accuracy or completeness of such data. While the Company believes that each of
these publications/ studies and surveys has been prepared by a reputable source, the Comp S ependently verified the data contained therein. In addition, certain of the industry, market and
competitive position data contained in this presentation come from the Company’s own internalresearch estimates based on the knowledge and experience of the Company's management in the markets in
which the Company operates. While the Company belie ch research and estimates are reasonable and reliable, they, and their underlying methodology and assumptions, have not been verified by any
independent source foer @ccuracy or completeness an f to change without noficel Accordingly, undue reliance should net e placed on any of the industry, market or competitive position data
contained in this presentation.

o

d for potential investors and does no nstifute a financi : ‘?her |nV|Topon orin ge lrf’nves’rmem activity. In particular, this documenT d
rissue or invitation to purchase or subscribe for, ora the Company, nor shall it or any p
r be relied on in connection with, any confract or ontained in this document do not
recommendation r e securities of the Company or other financial instru
Services and Markets Act 2000 of the United Kingdom. - E

or form
t decmog,

. The centen’r f the Financial

In the United Kihngdom, this presentation is only being distributed to persons who are r C
the Financial Services and Markets Act 2000 (Financial Promotions) Order 2005 or to off

(Investment pr als) or 49 (High net worth companies etc.) of
thisspresentation may otherwise be lawfully distribut presentation is Being distributed outside the
United Kingdem only to persons to whom this presentation may lawfully be distributed purs‘u h licable legal requirements. Persons to whom this presentation may not lawfully be distributed should return
this presentation immediately to the Company and in any event, must not act or rely Upo ation contfained in this presentation. By reading this presentation or attending or listening torany relevant
meeting, conference call or podcast organized by the Company, each person is deemed to confirm, warrant and represent that they are persons to whom this presentation may lawfully be distributed.

This presentation contains “forward looking statements” which may relate to, without limitation, the Company’s plans, obJechves goals, strategies, future operational performance, and anticipated developments in
the Turkish retail market and the Turkish economy. These forward looking statements are chagacterized by words such as “anticipate”, “estimate”, “believe”, “intend”, “plan”, “predict”, “may”, “will”, “would”,
sshould™, “continue”, “expect” and similar ex Sions, but these expressions are not the exclusive means of identifying such statements. Such forward looking statements involve risks, uncertainties and other
ant factors that could cause circm: or the Company's actual results, performance or achievements to be materially d@rom any future circumstances, results, performance or achievements

ed or implied by such statements.:'Relevant risks and uncertainties include, among others, economic slowdown, sector consolick nsumer demand, competitive pricing and activities. There can be no
that actual results will not differ materially from expectations, and, therefore, readers are cautioned not to place undue reliance on such statements. Any forward-looking statement in this presentation
as of the date on which it is made, and the Company undertak n fo update any forward-looking state to reflect events or circumstances afte ate on which the statement is
ade or 1o reflect the occurrence of unanticipated events. Further defolls risks and uncertainties affecting the: ny are provided in the Company's fi he Istanbul Stock Exchange,
including the Company's most recent annual report. 1




